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Nsom Kimbu, Routledge, 2023.
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e OECD Tourism Trends and Policies 2020, OECD Publishing, 2020.
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e Planning Research in Hospitality and Tourism, Levent Altinay, Alexandros Paraskevas, Faizan
Ali, Taylor & Francis, 2024.

e Handbook of Research Methods for Tourism and Hospitality Management, Robin Nunkoo (ed.).
Edward Elgar Publishing, 2020.

e Qualitative Research Methods: Collecting Evidence, Crafting Analysis, Communicating Impact,
Sarah J. Tracy, Wiley, 2019.
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e Consumer Behaviour in Hospitality and Tourism, Kuan-Huei Lee, Poh Theng Loo, Saurabh
Kumar Dixit, Routledge, 2021.
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» How brands grow: Part 2, Romaniuk, J & Sharp, B, Oxford University Press, 2021.
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« Strategic Market Management, David A. Aaker, Christine Moorman, Wiley, 2023.
« Strategic Innovative Marketing and Tourism, Androniki Kavoura, Efstathios Kefallonitis,

Prokopios Theodoridis, Springer, 2020.
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e Handbook on Tourism Planning, Philip F. Xie (ed.). Edward Elgar Publishing, 2023.
e Tourism Planning and Development: Contemporary Cases and Emerging Issues, Jarkko
Saarinen, Christian M. Rogerson, C. Michael Hall, Routledge, 2019.
e Degrowth in Tourism: Conceptual, Theoretical and Philosophical Issues, Konstantinos
Andriotis, CABI, 2018.
059 G ILW b 1S Gl Dl (z

.:)\.,U

S (SS9 w1 (551 g (Sl DllasMo (&
el pdy OISl 5 S ples 55 goT 55 y3 (6 3lms 1)




S Rud 5 Sl b bl g cpal  fawil A i Olgis 1A
Formulation &
d>19 9 wid Eg Evaluation of Tourism | oSl & wyd Olgis
Projects
RO O« EPIRY W 098
O s ] P gaa 3yl Dld (w90
O loe— s b O sbas! oaasi
Y 119 Sluss

O wbObLl [ dloy /o3y

O sy Jbbl- sl vy HUVI R RYE
g}gloT/c,g)}oiAlghﬁ)o @.;pio/&loi'lghﬁﬁ w939 ‘S'ﬁ‘@,@)d}é G‘Q.)’.oi.o/‘g:gln-"a,oﬁbj
0 el duwgo O v dunnigo (890 yasmio Sy  caask

:ﬁa:,!,.»l] ol 57 [ ybwews [ o35 k037 [ ‘gml:)éw!?C‘ﬂd'jléM&j}oTé,ﬁQcé;b‘}M»ljfl

P

a5 5 (S p o plesm bl slal 53 LOT b5, s Caltie sl olide 55 (6 K83 5 anw 5 slag b o s I ol (5,518
1059 Slual

L;ﬁi;f&LaCJbij):dul}: .

g5 Sl slme Sl eslizl L 5 K83 S (slag b 2w 31 byl s lge oS Y

s fud o (2

1 S 8 ane 5 Slag b sk 53 ol alie )
sSss S anmg s b 0
(s Sis S anws gl O
(§ S35 anng S0l plde O
bl O

(5 S 8 tn 5 (5 paab 5l ¥

(68838 g b sk
R F i il O
o 5 a3 5 (Son o elemr! (galasl o glaso IS slul 3 6 Kis & dais oy O
(ot St 9L S s O
WMl S 5 o
‘w,;éﬁmfw,;);é,uwb;s)uwéuu;,“%cbw o
by pels O

(s S8 8 ang o b5y
(6, K55 8 Ul anw g slaasls O
(883 8 an g b salal b5yl O
(S35 g b Sos po ezl L5 O
(S8 e § b amaiss GL5H1 O




Fo / &85> o oo wd sl ol 5

BAn 9 1gioe b uwlie (8 p 3k — (I3 gy (&
Gﬂ)’\fcj)ﬂ.‘ioq,hQ@fw%@&c@);chéb\bjm)x

(solguing) (23l s (&
Loy Yo s Jsb 53 odS o Jlub
SWIIAL 355
Loy ¥ Sl 05T

1511 (815 3L38 yg0 DIBIC! § Ol g «log 3ho (&

SU1) S 580 s e o gt SO 5l 0l a

180lgiy e il (7

AFA ) el o8l bamme o o7 5 (Sikomn i D13 4063 Kilgr anwr g (sla b b5 @

.\r%v‘@?}ﬁf&,@w‘,wg,,\sw6;,(;”,):55?4@,,4*“};‘5%)@\;} °
e Handbook for Sustainable Tourism Practitioners :The Essential Toolbox, Anna Spenceley,

Edward Elgar Publishing, 2021.

e Toolkit for management of sustainable destinations of Southeast Europe, Network of
Associations of Local Authorities of South-East Europe, 2015.
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e Sustainable Ecotourism Destination Development in Malaysia: An Integrated Approach, Jennifer
Chan Kim Lian, Universiti Malaysia Sabah Press, 2020.

e Innovation and Tourism Destination Development, Bo Svensson, Henrik Halkier, Marek Kozak,
Routledge, 2017.

e Tourism Destination Evolution, Patrick Brouder, Salvador Anton, Clavé, Alison Gill and Dimitri
loannides, Routledge, 2017.
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e Tourism Governance: A Critical Discourse on a Global Industry, Amir Gohar, De Gruyter, 2022.
e New Governance and Management in Touristic Destinations, Marco Valeri, IGI Global, 2021.
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e Strategic Management for the Hospitality and Tourism Industry: Developing a Competitive
Advantage, Vincent Sabourin, Apple Academic Press, 2021.

e Exploring Strategy: Text and Cases, G. Johnson, R. Whittington, K. Scholes, D. Angwin & P.
Regner, Pearson, 2017.

e The Strategic Analysis Cycle Handbook: How Advanced Data Collection and Analysis
Underpins Winning Strategies, Erik Elgersma, LID Publishing, 2017.
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e Community-based Tourism in the Developing World: Community Learning, Development and
Enterprise, Alan Clarke & Peter Wiltshier, Routledge, 2022.
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e Environmental Economics: Theory and Policy in Equilibrium, Hans Wiesmeth, Springer
International Publishing, 2022.
e Introduction to Environmental Economics, Nick Hanley, Jason F. Shogren, Ben White, Benedict
White, Oxford University Press, 2019.
e Tourism, Economy and Environment: New Trends and Research Perspectives, Giorgio Garau,
Guido Ferrari, Jose Mondejar-Jimenez, Chandos Publishing, 2017.
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e Management Accounting for the Hospitality, Tourism and Leisure Industries 3rd Edition: A
Strategic Approach, Debra Adams, Goodfellow Publishers, 2024.

e Principles of Management Accounting, Dr. S.N. Maheshwari, Dr. Suneel K. Maheshwari, Mr.
Sharad K. Maheshwari, S. Chand, 2021.
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e Family Businesses in Tourism and Hospitality: Innovative Studies and Approaches, Marco
Valeri, Springer Nature Switzerland, 2023.

e Entrepreneurial Development and Innovation in Family Businesses and SMEs, Andreas
Masouras, Androniki Kavoura, Georgios Maris, 1GI Global, 2020.
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e Service quality in leisure and tourism, C. Williams, J. Buswell, CABI, 2022.

e Service Quality in Leisure, Events, Tourism and Sport, John Buswell, Christine Williams, Keith
Donne & Carley Sutton, CABI, 2017.
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e Essentials of MIS, Kenneth C. Laudon, Upper Saddle River, 2023.
e Management information systems: managing the digital firm, Kenneth C. Laudon, Pearson,
2020.

e Tourism Information Technology, Pierre Benckendorff, Zheng Xiang, Pauline J. Sheldon, CABI,
20109.
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e Principles of Marketology, Volume 2, Practice, Aghazadeh, H., Palgrave Macmillan US, 2019.
e Principles of Marketology, Volume 1, Theory, Aghazadeh, H., Palgrave Macmillan US, 2016.
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e Tourism Product Development in China, Asian and European Countries, Doudou Bi, Jinbo Jiang,
Yuhua Luo, Springer Nature Singapore, 2020.
e Visitor Experience Design, Jianyu Ma, Jun Gao & Noel Scott, CABI, 2017.
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e Customer Relationship Management: Concepts, Applications and Technologies, Daniel D. Prior,
Francis Buttle, Stan Maklan, Taylor & Francis, 2024.

e Customer Relationship Management: How to Develop and Execute a CRM Strategy, Michael
Pearce, Business Expert Press, 2021.
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e Managing Negotiations: A Casebook, Thorsten Reiter, Routledge, 2021.
e The Book of Real-World Negotiations; Successful Strategies from Business, Government, and
Daily Life. Joshua N. Weiss, Wiley, 2020.
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e Leadership Approaches in Global Hospitality and Tourism, Ahmet Baytok, Ali Avan, Engin
Bayraktaroglu, Ozcan Zorlu, IGI Global, 2023.

e Cultural Leadership in Transition Tourism: Developing Innovative and Sustainable Models,
Elena Borin, Judith Urbano, Mara Cerquetti, Marta Crispi, Springer, 2022.
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e Event Project Management: Principles, Technology and Innovation, Goodfellow Publishers,

2021.
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e Applied Data Science in Tourism: Interdisciplinary Approaches, Methodologies, and
Applications, Roman Egger, Springer, 2022.

e Modelling and Simulations for Tourism and Hospitality :An Introduction, Jacopo A. Baggio,
Rodolfo Baggio, Channel View Publications, 2020.
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e An SPSS Guide for Tourism, Hospitality and Events Researchers, Dogan Gursoy, Nimit
Chowdhary, Rahul Pratap Singh Kaurav, Taylor & Francis, 2020.

e Stats Means Business: Statistics and Business Analytics for Business, Hospitality and Tourism,
John Buglear, Taylor & Francis, 2019.
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